
refrigeration

Talking To several of the major players in the game it seems 
that a combination of new home builds, increased user awareness 
of power efficiency and a demand for new feature-rich and larger, 
more luxurious fridges has kept the fridge market ticking along 
for some and booming for others.

Samsung Sales Director Consumer Electronics Jon Barrel is one 
to report growth in the higher end: “According to our retail 
customers and anecdotal feedback, the market has been fairly 
static, with people tending not to go above the $4,000 price point. 

“While we cater for consumers with different needs, we have 
been growing the high-end home appliance market with 
innovative new products such as the Food ShowCase Refrigerator 
and the Sparkling Water Refrigerator and consumers are 
responding well to the premium design and technology of our 
refrigerators,” Barrel says.

Also seeing good results in the more premium end is Sharp 
Managing Director Jan Nicol: “Our fridge business is remaining 
steady and we are expanding our high end range leading with our 
French double door range.”

French door has been a boon according to Fisher & Paykel 
Product Manager Refrigeration & Cooking Grant Sandom, who 
reports that last year’s predicted upturn in demand for larger 
models and French door options has come to fruition.

“We’ve seen good growth in larger capacity fridges 400 litre plus 
especially in French door. So for Fisher & Paykel we’ve been 
concentrating on those 400 litre plus sections of the market and 
we’ve seen market growth there. French door is growing and side 
by side is still significant and the same can be said for Haier in that 
we have seen some growth in that upper end of the market from a 
large capacity perspective.”

Speaking of the Haier brand, National Sales Manager Troy 
Scragg reports nothing but good news, with Haier seeing massive 
growth in the last year. Scragg explains that while Fisher & Paykel 
products are where the premium design features are focused, the 
Haier brand is expanding from its historic user base, which has 
been entry level 18-25 year olds.

He explains: “We are lifting the Haier brand with the new 
‘Everyday’ campaign that we launched this month which is a way 
to get away from being a purely price sensitive option where you 
buy instead of rent to being more of a player in the game with key 
values.”

appearance trumps functionality 
An area that Fisher & Paykel and many of the players I spoke 
with are putting more focus on is in a strong and cohesive design 

aesthetic in order to match design and colour schemes of kitchens 
and living areas. 

The importance of this is backed up by a 2014 survey by 
Canstar Blue into consumer satisfaction that comfirms one of the 
most important factors when purchasing a refrigerator is its 
ability to match kitchen décor.

Miele Category Manager Louise Paynter gives her insight into 
why a fridge’s outside is becoming as important as its inside: “As 
today’s kitchen is often integrated within an open plan living and 
entertainment area, the design of refrigerators plays an 
increasingly important role. 

“Miele continues to experience strong growth in freestanding 
refrigeration units as well as the integrated refrigeration category. 
This is especially driven by design aesthetics which perfectly 
match Miele cooking appliances, reflecting the growing trend for 
seamless kitchen design.”

Strong aesthetics and design statements have definitely been 
one of the key contributors to the success of Smegs’s FAB28 
fridges here in New Zealand reports Applico Group Managing 
Director Rachel Louie.

“Our Smeg retro fridges are always popular for us with their 
iconic 50s styling and a strong range of colours proving time and 
time again to be quite popular with people who want a unique 
point of difference, so they are going well for us,” she says.

An emphasis on the visual impact of a fridge has also created 
opportunities for DéLonghi’s dedicated beverage refrigeration 
units explain National Accounts Manager Pat Neville.

“We notice in our showroom that when designers come 
through they are quite taken by them. And in some offices it is 
nice to be able to display a nice brand of sparkling water to show 
and with a beverage cabinet is it triple glazed, with UV filer and 
backlit LED lights so it’s kind of creating a bit of theatre,” 
Neville says.

How smart does a fridge need to be?
It’s not all about looks of course and these days everyone wants a 
fridge to be smart, right? 

“There’s certainly a lot of noise about that in the industry but 
it’s arguable whether it’s adding any value at this point,” says 
Fisher & Paykel General Manager, Product Management, 
John Molloy. 

“Smart homes are obviously coming, and are here to some 
degree, but our philosophy is that we will introduce features like 
that when there is clear value to the customer rather than as a 
gimmick. So while we are absolutely working in that space and we 

Refrigeration – too cool for school?

The refrigeration market on the whole is steady but there are key new developments that 
are making refrigeration an area to watch. Jess Brunette reports. 

<50> W A R E S  O C T O B E R  2 0 1 4 More at  www.wares.co.nz

More at  www.facebook.com/WaresMagazine



refrigeration

 W A R E S  O C T O B E R  2 0 1 4  <51>MORE aT  www.wares.co.nz



refrigeration

will be doing something there at some point, it is absolutely driven 
by customer value.”

Some benefits of the smart home are obvious. It’s nice to come 
back to a house that has had the heat pump turned on remotely 30 
minutes before you get there and being able to let in a tradie with 
the push of a button while you are at work is a real boon for those 
with busy lives.

But what about the fridge? It’s not something you can turn on 
and off after all. “People don’t necessarily want to be interacting all 
the time with their fridge,” says John Molloy. “So we think it will 
be some subtle things that really add value to people in their day.”

Are we looking too far ahead then? Electrolux’s Malcom Bain 
agrees that efficiency is still more crucial within refrigeration than 
connectivity: “The efficiency game is still a big one – there’s a bit 
more to play on that and I think the New Zealand consumer is 
becoming savvier to that. 

“In terms of functionality we do get consumers who want all the 
bells and whistles but then you also have those who don’t need to 
connect to a cell phone or those types of things. So we are still 
waiting to see what connectivity is going to bring to that space. 
Until they can crack the ‘what’s in my fridge’ question, then that’s 

Mitsubishi ElEctric gEts top Marks

Mitsubishi Electric has received Canstar Blue’s Most Satisfied 

Customers award – Refrigerators for 2014. Mitsubishi Electric 

finished with five star ratings across the board – from value for 

money to energy efficiency. This is the second year running that 

Mitsubishi Electric has taken out the top spot for overall customer 

satisfaction. 

Survey respondents were asked to rate their fridges across nine 

categories: 

1. Value for money. 

2. Performance and reliability. 

3. Energy efficiency. 

4. Food freshness. 

5. after sale service and warranty. 

6. Internal layout. 

7. Quality of fittings and fixtures (e.g. shelves). 

8. Design, including appearance and any special features. 

9. Overall satisfaction with the refrigerator. 

“Mitsubishi Electric achieved perfect, 5-star scores across all 

nine categories in the survey,” says Derek Bonnar, Canstar 

General Manager New Zealand. “We have seen steady 

performance by Mitsubishi Electric over the past three years 

in our refrigerator category, with a marked improvement in 

customer feedback in the energy efficiency, after sale service and 

warranty categories.”

The survey also showed that Fisher & Paykel received strong 

scores for overall satisfaction, performance and reliability, energy 

efficiency, after sale service, internal layout, and design. Samsung 

took home top marks for after sales service, and internal layout 

and strong scores for overall satisfaction, value for money, 

performance and reliability, energy efficiency, quality of fixtures, 

and design. 

Canstar Blue commissions Colmar Brunton using the SSI panel 

to regularly survey 2,500 New Zealand consumers across a range 

of categories to measure and track customer satisfaction. The 

outcomes reported are the results from customers within the 

survey group who have bought a new refrigerator in the last 

three years.

www.canstarblue.co.nz/appliances/refrigerators/

(l-r) Mitsubishi Electric’s Trish Stenzel  
and Kate Gibson accept the award from  
Canstar Blue General Manager New Zealand Derek Bonnar

havE fridgE  
will travEl

Matt Blackmore has been 

named this year’s winner 

of the SMEG art Design 

competition, a challenge 

where designers must 

transform an iconic SMEG 

FaB28 1950s retro style 

fridge into a contemporary 

work of art. Blackmore 

took the top prize with his 

travel-themed entry “Round 

the World” inspired from a 

Blackmore family treasure – a 

travel trunk that belonged to his great grandmother. 

applico Group Managing Director rachel louie says the 

competition stepped up yet another notch in 2014 with the 

amazing array of design entries received this year. “SMEG 

supports fostering creativity and innovation, and it was fantastic 

to see how everyone rose to the challenge,” she says. 

Blackmore’s winning design was on display alongside his 

fellow finalists at the auckland Home Show inside the SMEG 

exhibition area. Recognition and congratulations must be given 

to the three other finalists: Julie ashby; nikolai sorensen; 

and aleisha stanton.

Following the auckland Home Show, the four fridges will be 

auctioned off with all proceeds going to the Ronald McDonald 

House. 

Further details, judges’ comments and finalist’s video diaries 

are available to view here:

www.smegart.co.nz
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14 days

ActiveSmart™ Humidity Control Bin

14 days

Regular fridge shelf

PICK two bunChes of Celery.  
PlaCe one on a regular frIdge shelf 

and the other In a fIsher & PayKel 
aCtIvesmart™ humIdIty Controlled 

vegetable bIn. waIt 14 days  
then sPot the dIfferenCe. 

dIsCover more and vIew our Consumer PromotIon at: 

fIsherPayKel.Co.nZ/neatmeat

the Ka-runCh test
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about the only tangible thing I can think of that I would want to 
dial up on my phone.” 

LG is certainly among the companies trying to crack the 
connected fridge concept, attempting to provide genuine benefits 
to end users, at least in overseas markets.

LG’s Glen Chean explains: “This is an area that LG is paying very 
close attention to and in certain markets like Korea and the US the 
smart fridge concept does exist. There are fridges in Korea that LG 
makes for example that link together with service providers like 
supermarkets to allow easy and convenient ordering of food directly 
out of the fridge. And there are a number of projects being conducted 
by LG in the US in conjunction with service providers including 
power companies or food and beverage providers.”

So will New Zealand ever get access to these kinds of services? 
Chean suggest that while there may be a little infrastructure 
required – the supermarkets have to get on board for one – it’s 
certainly a possibility.

“It’s a feasible model and is part of the LG international 
portfolio of products and services so the next step for it to 
potentially come here would be to see the feasibility of having 
these services connected together and that’s where the thought 
needs to be put.”

thE saMsung showcasE

Samsung brings its quality design ideas to fridges with the 

samsung Food showcase refrigerator 636l. The refrigerator’s 

metal cooling guard on the inside of the front door helps 

maintain an optimal temperature inside, so food stays fresher 

for longer, even if you frequently open and close the door. The 

metal retains the cold from the fridge air and its good thermal 

conductivity quickly helps to restore heat loss when the door is 

shut again, so foods are preserved better. The clever door design 

allows for quick access to all your family’s most frequently used 

foods, without having to open the entire door of the refrigerator 

and bend down and hunt through shelves to find your most used 

items. The showcase door includes 6 generous compartments to 

store specific types of food.

www.samsung.com/nz 

MiElE givEs you MorE 

Miele’s new k 30,000 fully-integrated refrigeration range 

comprises fridge, freezer and fridge/freezer models that can be 

installed individually or side-by-side. Top of the range is the kFns 

37692 iDe (pictured), an integrated fridge/freezer which features 

PerfectFresh Pro drawers that provide optimum freshness with 

perforated compartment covers to maintain a precise climate 

inside the humidity controlled drawers. The K 30000 models also 

feature LED FlexiLight for customised lighting solutions, NoFrost 

system to eliminate ice build-up and manual defrosting and a 

DynaCool fan for fast even distribution of cold air throughout 

the interior, while a SelfClose function means doors close 

automatically when the opening angle is less than 30°. SelfClose 

is also available in select models for the interior drawers. For 

incredibly fast freezing of food, the SuperFreeze mode featured 

on all K 30000 Fridge/Freezer and Freezer models runs the freezer 

at full power to preserve nutrients, retain food textures and 

prevent the formation of ice crystals.

Miele is also running refrigeration promotions: across 

1 November-13 December customers will save $400 off all K 

30000 integrated refrigeration models when purchased with 

a side-by-side partner and in December customers will receive 

10% off the purchase of any Miele wine conditioner unit, K 

12000 freestanding refrigeration model or K 14000 freestanding 

refrigeration model.

www.miele.co.nz
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Launching a New 
Range of  Fridges

haier.co.nz

Local Customer service 

is available 24/7 on 

0800 372 273. 

For more information 

contact your local Haier 

Area Manager.

Haier’s new range of Fridges offers layouts to suit 

your customers’ lifestyles, giving them easy access 

to the items they use the most. 

Supported by instore promotions and heavyweight 

media throughout October and November.
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supermarket shopping and produce delivery services such as 
FoodBox in urban areas has caught the attention of Electrolux’s 
Malcom Bain.

“I think particularly in metro areas there appears to be a real 
demand for that kind of online shopping but no one has really 
solved that problem of ‘if I’m not home, how do I keep it fresh?’ So 
an idea that is gaining momentum is being able to access a fridge 
from outside the home so the deliverer can make sure that salmon 
stays fresh or that chicken doesn’t heat up,” Bain explains.

Indeed Electrolux has some products in Europe it is about to 
bring down which are almost a refrigerated mailbox type set-up. 
Watch this space!

So the refrigeration area has more to offer than just a passive 
food cooling system if you take the right approach to it and think 
a little outside the box. And while some of these ideas may still be 
at the concept stage this is definitely a category to watch.  

a fridgE that MakEs lifE good

LG’s new four door refrigerator with Door-in-Door functionality 

offers a double-layered door system that optimises food storage 

options with an adjustable shelving system for a flexible and fully 

customisable food storage solution. The Door-in-Door system 

also keeps loss of cold air to a minimum with commonly accessed 

items able to be reached without jeopardising the rest of the 

fridge’s internal temperature, keeping produce fresh and reducing 

the cost of cooling.

This premium fridge offers 712 Litre capacity, a very slim 

in-door icemaker and water dispenser, folding cantilever shelf, 

exterior LED touch button control and multi-air flow functions. 

The very quiet and efficient linear compressor motor comes with 

a 10 Year Parts Warranty too.

www.lg.com/nz

Design for life
Connected technology has a lot of potential and is most likely 
inevitable in the home, but there are also innovations toward 
hardware and design that show potential for some players.

Both Samsung and LG have made some interesting changes to 
the way fridges are laid out recently with LG’s door-in-door 
technology and Samsung’s Showcase refrigerator addressing the 
way consumers really use their fridges by allowing easy access to 
commonly used items such as milk and beverages while keeping 
the loss of cold air in other areas to a minimum.

Finding solutions like these to everyday problems is a hallmark 
of good design. And, as new services and technologies improve 
our lives they can also create new problems that in turn create 
opportunities for the industry to address. 

The increased use of online food and grocery delivery services 
such as those provided by My Food Bag, Countdown online 

f&p’s MEaty 
fridgE proMo

For an added bonus, 

customers purchasing 

any qualifying Fisher & 

Paykel refrigerator from 

a participating retailer 

between 1 October 

2014 and 24 December 

2014 can register online 

to be eligible to claim a 

bonus RRP $300 Premium 

Meat Selection from Neat Meat. Online registrations close on 11 

January 2015.

www.fisherpaykel.co.nz/neatmeat

www.fisherpaykel.com/nz
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Telephone  NZ 0800 464 353 or visit www.miele.co.nz

Mention Miele and cut your selling time in half.
Miele refrigerators are clearly superior, in every way. Behind the elegant confi dence of their sleek, good looks 

lies a suite of superior features such as Perfect Fresh to keep food at optimum freshness. Importantly, 

they are also German engineered, a point of difference that really matters to discerning consumers. 

So not only do Miele refrigerators make life easier for consumers, they make your life a lot easier too.

Model shown: KFNS 37692 iDE.

Fresher 
for longer

Door closes 
gently

Plumbed in
ice maker
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