
rolling back the years

20 YEARS AGO –  
APRIL 1995
In this month two decades 
ago, we heard the shocking 
news of the Oklahoma City 
truck bombings, killing 168 
people and injuring nearly 
700 others. Here at home, 
Dave Dobbyn was Best 
Male Vocalist of the Year at 
the Vodafone Awards with 
Fiona McDonald taking 
out the Female Vocalist 
honours. 

In sport, as celebrated 
just last month, 1995 was 

the inaugural NRL year for the Warriors and in April they had two 
wins and three losses, eventually finishing 10th for the season – 
their inaugural sponsor was DB Bitter.

The April 1995 editorial gave an overview of the Domotechnica 
trade fair and Wares highlighted two key aspects of the show, the 
first of which was “a trend away from a price-point/bulk purchase 
mentality” and the second being a growing drive towards the 
saving of resources in Europe.

The oven that sits on your benchtop – Few products sold these 
days bear any resemblance to those sold 20 years ago. One 
exception is the benchtop oven. Wares’ April 1995 front cover 
showcased the Rotec Top Cook, the original iteration of which 
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itself had been around since 1985. Benchtop ovens are still around 
today, maybe with a few more gizmos but fundamentally not far 
removed from those Rotecs. 

Inside the magazine, Wares introduced the Robinson Industries 
design team responsible for the new Top Cook. Steve Voke, Geoff 
Morris, Glenn Johnson and Joshua Handy had focused for two 
years on a manufacturing system which would allow the same 
production line to produce a wide variety of oven sizes and 
features. The first new Rotec was now rolling off the line and two 
more were imminent. 

Top Cook wasn’t just for domestic consumption. Greg 
Mikkelsen, Marketing Manager at the time, said: “This product will 
be sold in many countries under world leading brand names, still 
holding its unique selling feature, the removable stainless steel liner.” 

To find out where the 1995 Top Cook team is 20 years on, I 
spoke with Steve Voke who describes those Robinson Industries 
days as “heady.” Today he is Senior Draughtsman for Airwork NZ, 
working on projects/modifications of helicopters at Ardmore and 
fixed wing aircraft at Auckland Airport. 

Josh Handy has swapped appliances for chemicals. After time in 
London, New York and Sydney, he is now Vice President of Global 
Product Experience at Method Products Pbc in San Francisco. “I 
am leading a global team of product developers working in the 
formulation of fragrance packaging and innovation,” he tells me. 

Gregg Mikkelsen is now GM Enterprise, Commercial & Trans 
Tasman at Gen-I. 

What’s in a name? – Nilfisk Tellus, as it was called back in 1995, 
was promoting the Nilfisk GM200 Series of vacuums. Interestingly, 
there was no mention of Nilfisk to be seen, except as part of the 
company logo. Some research figures were quoted which clearly 
had the iconic Tellus brand as New Zealand’s most preferred, 
according to a “Domestic Vacuum Cleaner Market Study”. 

An article inside had MD Flemming Torp and Sales Manager 
Andrew Turner explaining the link between Nilfisk and Tellus, 
and introducing the GM210 as the new top-of-the-range model. 
Wares was curious as to why there were two names and Flemming 

L-R: Steve Voke, Josh Handy and Greg Mikkelsen today.

The Robinson Industries design team responsible for the 1995 version 
of the perennial Top Cook included Steve Voke and Joshua Handy with 
Greg Mikkelsen as Marketing Manager.
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explained that up until 1956, all Nilfisk vacs sold in English 
speaking countries were marketed as Tellus. 

That changed in 1956 when, with the exception of New Zealand 
(thanks to its closed market and duty protection for local 
assemblers), the Nilfisk brand became universal. It was not until 
his arrival in 1992 that the name changed to Nilfisk and machines 
were imported from Denmark, fully built up. 

These days, Flemming Torp is Project & Business Development 
Manager at Deugro, a project freight forwarding and logistics 
company in Denmark.

We could have been champs – 1995 was the year of the Rugby 
World Cup in South Africa. To mark the occasion, Philips released 
a new range of TVs, the 29-inch Powervision series featuring the 
All Blacks logo and with Ian Jones as the AB’s Philips Ambassador. 

John Child, Philips Visual Product Manager got it right when he 
said: “This year the whole of New Zealand will be glued to the 
television. Consumers often use this type of event as a reason for 
upgrading to bigger, brighter pictures which creates a surge in 
television sales.” 

As for the result of that competition, South Africa of course 
came out on top but there are some who believe that Suzie was 
already in training for her dastardly swoop on our team on the eve 
of the Rugby World Cup final! More in the next issue.

Godzone does Domotechnica – April 1995’s edition of Wares 
contains a detailed review of Domotechnica, at which 1,504 
suppliers from 51 countries were represented, including first time 
attendance by Argentina, Hungary, Lithuania, Macedonia, Mexico, 
Rumania, Syria and Tunisia. Italy had by far the biggest turnout 
with 338 exhibitors, followed by Great Britain with 90. 

For our part, New Zealand was represented by Fisher & Paykel 
and PDL. F&P’s Richard Blundell told the magazine soon 
afterwards that Fisher & Paykel was working through in excess of 
200 serious leads having taken 24 staff to Cologne, along with 
Aussie and Kiwi retailers and other guests. 

Domotechnica was an equally big deal for PDL, with Andrew 
Ballagh spending no less than three months organising and 
co-ordinating the firm’s highly successful stand and General 
Manager Phil Badger reporting hundreds of enquiries from more 
than two dozen countries. Phil is now Chairman of electrical 
wholesale group Powerbase whilst Andy is a Director for Inter-
Water Events Pty of Australia and is based in Harrogate. 

There were plenty of other interested Kiwi visitors that year, 
including Don Morris, Robert Eng and Mark Jones of Applico 
Group, who were visiting the Smeg stand.

Philips’ 
All Black 
connections 
were being 
ramped up in 
preparation for 
the 1995 Rugby 
World Cup.

Fisher & Paykel and 
PDL put a lot of 
effort into 1995’s 
Domotechnica expo. 
Richard Blundell, 
seen at a recent F&P 
charity golf day, recalls 
hundreds of leads as 
a result.

When “tranny” meant transistor – The evergreen “tranny” (to 
translate that’s “transistor radio” for today’s youngsters!) was still 
going strong 20 years ago for G&D Enterprises with 8 models ranging 
from $19.95 ($30.35 today) to $69.95 ($106.45). All bases were 
covered including the humble pocket model which would have been 
a regular at cricket grounds around 
the country, up to radios with LW/
MW facility (yes back in the day AM 
was still worth having). It seems this 
company closed around 2004. 

Still with the analogue world, a 
few pages on in the April 1995 we 
find the Sony Walkman, already 16 
years young and still rocking the 
good old cassette more than a decade 
after the launch of CD. But there’s a 

The latest Sony Walkman, 20 
years ago, when the brand 

was already 16 years old.
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name to conjure with! I wonder how many hundreds of millions 
of these things were sold over its lifetime (1979-2011)? Here we 
saw the latest version which was capable of no less than 36 hours’ 
playback. It also had a “State-of-the-art synthesised digital AM 
stereo/FM tuner”.

took up the new position of International Business Development 
Manager for Sunbeam Victa focusing on group exports. 

Lots of water has gone under the bridge since then at Sunbeam 
and we now find John Barr holding several governance roles in 
Christchurch as well as providing business advice as a consultant. 
Phil Kearney is with Otago University as Director Development 
and Alumni Relations, but I couldn’t find Norm. 

15 YEARS AGO  
– APRIL 2000
The movie Gladiator was 
released in April Y2K, 
starring Russell Crowe. 
The same year, and 
unrelated as far as we know, 
a reciprocal child support 
agreement between New 
Zealand & Australia was 
signed. And this month 15 
years ago, Fiji’s VJ Singh 
played his way into golfing 
history by winning the 
64th US Masters at Augusta 
National.

15 years back Wares was looking towards the digital era for TV. 
But an industry “insider’” had posed the question as to whether or 
not New Zealand retailers were ready for the new television 
technology, let alone its potential for interactivity. The implication 
was that the unnamed insider believed they were not. 

In the same issue we read that 
Sanyo was winding down and 
closing its New Zealand branch 
following a loss of more than a 
million Dollars in the previous 
financial year. Rumours were rife 
at the time that a deal was being 
done with The Warehouse and of 
course, sometimes rumours are 
well founded!

Slugging it out, then as now – 
With Mother’s Day approaching, the usual suspects were slugging 
it out. Breville GM Brett O’Neill is to be found saying he believed 
that year’s Mother’s Day would be the most exciting so far for 
Breville and the industry. Breville had high profile Australian chef 
and television presenter Gabriel Gate on board to promote its 
revolutionary new appliance, the Express Cooker. 

The new Mark Campbell Discount 
Appliances shop  came under the 100% 
YES banner.

The drive for more Authorised 
Dick Smith Distributors 
continued.

What’s up in retail? – Over in retail land, Mark Campbell had just 
opened his new Mark Campbell Discount Appliances shop in the 
Highland Home Centre, having relocated from Howick village. 
He had joined the 100% YES group, had plenty of competition 
including neighbour Noel Leeming but was undaunted, 
considering that being one of ‘the little guys’ was an advantage: 
“The store has the guy’s name on the door and people know they 
can come in and talk to that person.” 

Mark Campbell’s shop was 9,500ft2 (880m2 in today’s money) 
and included an area set aside for full kitchen units. Built around 
an opportunity for one lucky customer to win $10,000 worth of 
appliances, his opening promotion was a big success.

The drive for more Authorised Dick Smith Distributors continued 
with DSE posting before & after pictures of Central Home 
Appliances. Listed among the advantages of joining up were: 
distribution of 15+ flyers every year, inclusion in extensive advertising 
programmes, no fees, an exclusive operating area and an in-company 
credit card scheme. Interested dealers were invited to contact DSE 
Wholesale Manager David Good for further details.

1995’s mover & shakers – Sunbeam 
had April 1995’s Movers & Shakers spot 
to itself, announcing it had streamlined 
the management team by merging the 
Sunbeam Appliance and Victa Mower 
divisions into a a single new Consumer 
Products Division. 

John Barr had joined the company 
as General Manager, Manager of Victa 
Phil Kearney became Sales & 
Marketing Manager of the new entity 
and Norm Scott, GM Sales & 
Marketing for Sunbeam Appliances, 

April 1995’s movers & shakers included 
John Barr, Phil Kearney and Norm Scott.

In April 2000, Sanyo pulled out of 
New Zealand amid speculation 
that the brand would reappear in 
The Warehouse.

Sunbeam, Breville and Philips were all targeting Mother’s Day 2000 with 
varying degrees of insightfulness.

<52> W A R E S  A P R I L  2 0 1 5 MORE AT  www.wares.co.nz

MORE AT  www.facebook.com/WaresMagazine



rolling back the years

Also in like Flynn were DéLonghi, Kambrook, Braun, Tefal and 
Philips, who were all promoting the event, the latter persevering 
with the notion that a vacuum cleaner was still an ideal gift for 
mum. Still, Philips was sweetening the deal with the offer of a free 
satin wrap with the purchase of selected products!

Meet the crew – The year 2000 marked five successful years in 
New Zealand for Whirlpool. Captain of what was referred to as 
“the New Zealand crew” was our good friend Calvin Sandford in 
his role of Manager and his two trusty Account Managers, Alan 
Dalton and Chris McKee. 

Calvin believed that “The key to success is integrity and trust 
and our three-cornered team works together very closely to 
achieve targets the company has set.” He added, “Chris has a great 
relationship with trade in the South Island and Alan brings an 
extensive background in retail to Whirlpool.” 

These days Calvin is a successful business coach (see www.
growyourbusinessprofit.com) and is always looking for new clients. 
These days Chris is Director of Jalmac Sales & Marketing in 
Christchurch, the exclusive NZ sales agent for Sharp and Ariston 
as well as the distributor for MAP Coffee, Contour Cameras, 
ACQUA Appliances and BFM Barbeques.

Today Alan Dalton of course is General Manager at Electrolux 
Small Appliances with its floorcare focus. More recently the brand 
has also been shaking the tree in small appliances.

It’s in the bag(less) – Neatly segueing now into floorcare, it was 
15 years ago when Electrolux first entered our bagless vac market, 
firstly with an upright and then with a Swedish-made cylinder 
version, Cyclone Power, which featured a lifetime re-useable filter. 

John Mahar was Divisional Manager for Electrolux Household 
Appliances in 2000 and he was enthusiastic: “Frankly, retailers now 
have a great either/or option to offer their customers purchasing 
in the bagless category. This new vacuum offers exceptional value 

when considering the style, features, performance and the overall 
package on offer.” 

John still has a relationship with the industry as GM Sales & 
Marketing of Maxim Housewares, based in Tullamarine Victoria, 
across the ditch. 

Akai bounces back, again – Akai is a well-known brand in audio 
visual products. Founded in Tokyo in 1929, it was made popular as 
a flagship range for the old Pye company before being dumped in 
favour of home-branded products when Philips took Pye over. 

It then made a comeback as Akai NZ, set up by Akai Australia in 
1988 with Pat Maroulis, ex Philips, recruited in 1989 to head up 
the sales operation. Pat left in 1996 before the parent company 
pulled it out of New Zealand a couple of years later. 

Against that background, back again it bounced and in the April 
2000 issue of Wares, we read, perhaps with surprise that Uniden 
New Zealand had been appointed New Zealand Distributors. 

“We are not trying to reinvent the wheel, so to speak,” said 
Gerrard Merrick, Uniden GM at the time. “It is our goal to 
rebuild the brand within New Zealand. Based on quality, 
affordability and reliability, we foresee huge opportunities for Akai 
within the marketplace.” 

The plan was to relaunch the brand with complete, packaged 
home entertainment centres, so customers could purchase a 
complete entry level system “without having to know the ins and 
outs of home theatre.” 

I chatted with Gerrard recently and a bit ruefully, he told me 
they never actually released any Akai AV products and the agency 
lapsed. Around three years ago, Tony Kingston of The Warehouse 
Group was instrumental in setting up an exclusive arrangement 
and today the group markets a selection of Akai AV products.

The year 2000 marked five  
successful years in New Zealand for Whirlpool.  
L-R below: Calvin Sandford, Alan Dalton and Chris McKee were the 
people responsible.

Uniden had plans to bring Akai back into the NZ market in April 2000. 
“We are not trying to reinvent the wheel, so to speak,” said Gerrard 
Merrick, GM at the time and today MD of Switch EV Global.

Millennial movers & shakers – Kim Naylor was one key mover & 
shaker 15 years ago, having joined Fujitsu General as New Zealand 
Manager. The company intended to expand its share of the home 
air conditioning market with its largest ever advertising campaign 
on radio and TV, in magazines and at point of sale. 

Kim stated: “As brand leader, we see total market expansion as part 
of our activity and to this end we will be giving substantial support to 
dealers and retailers throughout the year.” He became a Director and 
Managing Director of the New Zealand operation in 2006 and retired 
at the end of last month (see our February 2015 issue).

An international mover & shaker was snapped visiting our 
shores. Frans van Houten, Philips’ Singapore-based Managing 
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Director responsible for 
Consumer Electronics in the 
Asia/Pacific/Middle East/Africa 
region, was here to meet Kiwi 
staff and customers, as well as 
meeting with local management on strategic plans around digital 
technology and the internet. Errol McKenzie was Philips’ GM in 
New Zealand at the time. 

10 YEARS AGO –  
APRIL 2005
The Crusaders kicked off 
the rugby month a decade 
ago with a 51-23 win over 
the Stormers in Capetown 
and Pope Paul 2 died 
aged 84. It took Prince 
Charles & Camilla just 20 
minutes to tie the knot 
just a decade ago. And the 
Editor reckoned that F&P 
was a sitter for a buy-out, 
with Whirlpool the obvious 
suitor...

Floorcare says feed me! – Five floorcare suppliers were touting 
their wares with one product from Westinghouse via Salton NZ 
being the most interesting. It was called an Automatic Vacuuming 
Dust Bin. Designed especially for hard surfaces, the user swept 

dust and debris toward the $99.95 Westinghouse SweepEZE, its 
sensors detecting said debris and automatically initiating a timed 
vacuum cycle. 

Paul Holdsworth was GM at Salton at the time and 
remembers the product well: “It didn’t take off, here or in 
Australia, and was pulled after about 12 months,” he says 
candidly. Paul is now Sales Manager at Speed Queen laundry 
systems out of the US. 

Holding out for Mother’s 
Day? – Mother’s Day 
madness happened again with 
several suppliers looking to 
the annual spend fest to bolster 
their order books. Groupe Seb 
was offering a $250 (worth $355 
today) cashback on its Krups 
Orchestro coffee makers and 
$100 ($142) on Moulinex Odacio 
food processors. 

A bonus set of Tefal bathroom 
scales went with selected Tefal irons and steam generators. 
Homedics pushed its massage cushion while HWI majored on 
Breville with a bit of Kambrook and Philips on the side, including 
a free dressing gown with the Philips Moi Ladyshave.

Contrast ratio wars – 
The flat panel TV debate 
continued in a feature story 
around the relative merits of 
Plasma and LCD. Morning 
Star was the New Zealand 
authorised distributor for 
the AOC brand (“AOC” was 
originally “Admiral out of 
Chicago”), and was advertising 
plasmas which boasted 60,000 
hours of panel life, 3000:1 
contrast ratio and multiple 
inputs for home theatre and computing. 

AOC’s range included 42-inch plasma at $3,995 ($5,700 in 
today’s money), a 50-incher at $7,995 ($11,400) and a soon-to-
arrive 42-inch at $4,995 ($7,100). 

In the LCD camp was LG who urged us to “Discover the future 
of LCD”. Here, contrast ratio ranged from 500:1 to 1200:1. Five 
models were on offer, from 23-inch to 42-inch but no RRPs were 
published. 

Contrast ratio is described by c|net.com as “the most important, 
least understood and endlessly aggrandized metric of a television’s 
performance”. It is the difference between the brightest image a TV 
can create and the darkest or in another way, white ÷ black = 
contrast ratio. With shades of the old audio power output 
wrangles, there is no official standard as to how to measure 
contrast ratio. 

Morning Star Trading was founded in 1996 by Austin Chen and 
Wilbur Tarn and went into receivership in 2010. Austin is now a 
Product Manager at JC Matthew NZ. AOC’s local website shows 
monitors as the company’s main current activity. 

15 years ago, Kim 
Naylor had just joined 
Fujitsu General as NZ 
Manager. Kim is seen 
more recently with 
ex Black Caps Nathan 
Astle and Stephen 
Fleming during the 
shooting for Fujitsu’s 
Cricket World Cup ad 
campaign.

Frans van Houten, Philips’  
Singapore-based MD, seen in 2000 

with Errol McKenzie, Philips’ NZ GM.
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news

Radiola is the exclusive importer and marketer of 
Samsung consumer electronics and IT products, as well as 
Kenwood car audio and home audio in New Zealand. To 
keep up with the growing demand for stronger marketing 
presence on the Samsung brand, Mark Livingstone, 
general manager of Radiola has appointed Jean-Philippe 
Diel as the head of marketing operations, following three 
months of successful results as a contractor.Jean-Philippe’s task is to transform the company’s 
approach to marketing strategy and brand management.  

Growth of brand awareness and brand preference of Samsung products in New Zealand, and the implementation of a dedicated and professional approach to channel marketing are major goals. Recently relocated from his home country, France, Jean-Philippe has a strong background in channel marketing and brand management. With over 10 years of experience in FMCG, he has combined experience in the food industry with Heineken Breweries, and in the Telco market with Alcatel Mobile phones and Sendo, an   innovative manufacturer of mobile phones in UK.  
“This is a very interesting challenge for me as Samsung is a strong global brand with a lot of very exciting technology products - plasma televisions, LCDs, 

DVD recorders, etc. I am very pleased to have found this 
broad and challenging role of building the brand in New 
Zealand. The work is hands on, and very rewarding. The 
environment in our company is very pro-active and I fi nd 
it fulfi lling to be able to make a signifi cant difference in 
the market”.

The approach is already reaping results. In the three 
months of being with the company, Jean-Philippe has 
signed on two major sponsorships – both the New 
Zealand Black Caps and rowing champions, the Evers 
Swindell sisters, are now proudly sponsored by Samsung. 
Also on the cards is the launch of a major incentive 
program for retailers, and a nationwide roadshow.

RADIOLA RINGING IN THE CHANGES

AEG PARTNERS ENGLISH BALLET
Based on a shared commitment to perfect performance and style, AEG fabric care appliances are the fi rst ever to be offi cially endorsed by English national ballet’s wardrobe department. Fiona Mallin-Robinson from the English national ballet states “AEG’s hard-working laundry products care for our hard-wearing costumes. With a company of 64 dancers, giving over 170 performances every year, there is a lot of care to be given to each and every costume.”

English national ballet has taken the decision to entrust the responsibility for their costumes to AEG’s fabric care appliances because they combine gentleness and energy effi ciency with outstanding performance.

Was floorcare as competitive a decade ago as it is now?

10 years ago, companies 
were already offering serious 
Mother’s Day cashbacks.

In Y2K+5, LG and AOC were  
among several flat panel TV makers 
warring over contrast ratios.
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Your personal digital assistant – A decade ago, Palm was 
announcing the New Zealand release of its Treo 650 smartphone, 
building on the award-winning Treo 600 design by upping the 
ante with a host of new features. Treo 600 was one of the very first 
smartphones – then called Personal Digital Assistants or PDAs – and 
Palm itself would wend its way through various forms, acquisitions, 
IPOs etc until its apparent demise as a brand making products in 2011. 

Bond & Bond goes blue – Under the new ownership of Gresham 
Equity, Bond & Bond was in for change. Nick Lowe, Chief 
Executive of NLG at the time, told Wares that, whilst the Noel 
Leeming chain was “pretty much where we need to be”, Bond & 
Bond’s positioning was still being redefined. 

The Bond identity was having a makeover to a lighter and 
brighter look and there would be a move away from shopping 
strips to malls and main streets. Queen Street in Auckland and 
Moorhouse Avenue in Christchurch were to be the first to debut 
the new, blue colour scheme. 

Nick Lowe was obviously delighted that the Noel Leeming stores 
would soon be selling Fisher & Paykel and Whirlpool appliances as 
part of the whiteware manufacturer’s EDA. “Now Noel Leeming 
Group customers would have access to the broadest range of 
appliances and electronics in New Zealand,” he said. 

Other big NLG news was its customers getting Fly Buys points 
on F&P products at Noel Leeming. Of course, Bond & Bond 
remained multi-brand for whiteware, which caused a bit of fuss at 
the time, because it was said NLG customers had choices not 
available elsewhere.

shakers in Wares this month 10 years ago and, as usual, I set out on an 
intrepid journey to track them down. 

Peter Bonisch had joined Fujifilm as Electronic Imaging Market 
Manager. Caz Arthur was the new Southern Region Account 
Manager for Nilfisk-Advance and Salton Australia had announced 
that Paul Hill would be the new CEO. 

Peter is still at Fujifilm as National Sales & Marketing Manager, 
Caz is an Account Manager with BSH Bosch Home Appliances 
based in Melbourne, but Paul could not be located following the 
Salton takeover by Spectrum Brands. 

A decade ago, Alan Dalton had just made the move from 
Whirlpool to Electrolux in the role of Strategic Business Manager. 
Now he’s GM of Electrolux Small Appliances. 

HWI had Jon Gibson joining as a Key Account Manager with 
Natalie Stevens being promoted to Customer Services Team Leader. 
Today Jon and his wife Anita, have their own electrical contracting 
business in South Auckland, called Liven Up Electrical and Natalie is 
an HR Advisor at Holmes Consulting Group. 

Back in 2005 BenQ opened a Kiwi office with Rick Jansen at the 
helm as Country Manager, Dale Summerfield was appointed Sales 
& Training Representative at Salton NZ, Panasonic recruited Bryce 
McIntyre as South Island Account Manager and Michael Smith 
became National Marketing Manager at Brother. 

Rick is now Northern Regional Manager at IT wholesale 
distributor Dove Electronics, Dale is a Territory Manager at 
Spectrum Brands, Bryce works with ANZ Bank in Blenheim as an 
Agri Business Manager and Mike works in Government 
communications and PR on his own account, as well as being a 
Director of Travel & Accident International.

10 years ago, Radiola was moving and shaking too, with 
Jean-Philippe Diel in the role of Head of Marketing Operations as 
the then Samsung distributor stepped up the promotion of the 
brand for which it was the exclusive importer and distributor. 
Jean-Philippe’s first two sponsorship deals were the Black Caps 
and champion rowers, the Evers Swindell twins. By 2009, 
Jean-Philippe would found the Auckland-based boutique 
marketing agency The Ripple Hub. 

Rolling forward briefly to the next edition of “Rolling back the 
Years” in our June issue you can expect to see how Graeme 
Wingate’s business was progressing under the Betta Electrical 
banner, we’ll find out who came out on top at the inaugural 
industry Apex Awards and track down another raft of movers & 
shakers from back in the day. Oh yes, we’ll see what the All Blacks 
were up to as well…  
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New Zealand’s only brand of locally made large appliances will soon be available through Noel Leeming stores throughout New Zealand as part of Fisher & Paykel’s ‘exclusive dealing arrangement’.
In a stock exchange announcment on March 2, managing director, John Bongard said: “The agreement with the Noel Leeming chain offers strategic benefi ts for both parties. The company is delighted to be able to offer Fisher & Paykel and Whirlpool branded products through an additional 45 outlets. Noel Leeming is a well respected retailer of appliances.

“Fisher & Paykel and Whirlpool products will begin appearing in Noel Leeming stores in late April. Fisher & Paykel appliances continue to be available through a number of other retail groups including Smiths City and Powerstore in the South Island, Farmers stores nationwide, independently owned member stores of New Zealand’s largest buying group, Appliance Connexion, and 

selected independently owned Retravision stores.
FPA also announced that it has taken over the responsibility for the distribution of Whirlpool products in the Singapore market.

The home appliance market in Singapore is described by FPA as “extremely competitive” and the cost of maintaining operations that provide adequate service levels is high. The company believes integration of the Whirlpool business into the Fisher & Paykel operation should provide a strong base for both brands to operate.
Noel Leeming press releases of March 2 add that Noel Leeming stores will become New Zealand’s largest specialist appliance retailer of Fisher & Paykel products. Noel Leeming Group chief executive, Nick Lowe, says the move is fantastic one for customers, his retail business and Fisher & Paykel. 

“The deal brings New Zealand’s largest appliance retailer, Noel Leeming, together in partnership 

with Fisher & Paykel, New Zealand’s largest household appliance manufacturer.
“Now, Noel Leeming Group customers will have access to the broadest range of appliances and electronics in New Zealand. Also for the fi rst time, customers will be able to get Fly Buy points on Fisher & Paykel products at Noel Leeming,” says Mr Lowe.

The press release said that this is an important and unique deal for the NLG. Under this agreement, it 

will now offer New Zealand’s widest range of household appliances. Fisher & Paykel will be available exclusively in its Noel Leeming branded stores, while Bond & Bond stores will continue to sell a wide range of international brands including Samsung, Mitsubishi and Haier.
The Noel Leeming Group is owned by Australian-based Gresham Private Equity. It operates 45 Noel Leeming stores and 34 Bond & Bond stores across New Zealand. 

Retailer sees stock go up in smokeA fi re suspected to be arson has destroyed the Roberts Electrical ware-
house and service department just off Takapuna’s busy Hurstmere Road.

Forty fi re fi ghters were needed to control the blaze, which was lucky 
not to spread into the store’s adjacent retail area and the nearby NZ Post 
building. Nobody was hurt in the fi re that destroyed a large number of 
stored appliances; two thirds of the retailer’s total stock.Owner Ralph Roberts has been a regular on these pages for happier 
reasons as an award winner, Olympic yachtsman, Olympic chef d’mission 
and forthright industry spokesman.He tells Wares that there has been no arrest yet, but authorities are 
following some strong leads. He says he has had fabulous support from 
local retailers and fellow dealers. He is in the process of drawing up new 
plans and getting resource consent to get the business back to a full 
operating capacity as soon as possible.

FUTURE-PROOFING REMOTESWell in excess of over 170 million remotes use One For All technology, so it’s 

no wonder that One For All is New Zealand’s market leader. With consumer 
electronics developing at a tremendous speed, new technology formats and 

appliances are appearing almost daily. One For All universal remote controls 
will always remain up to date. The company is continuously updating its code 

library and ensuring remotes have the most advanced code library available.
The mainstream remotes, the six Device and Kameleon four and six are 
provided with a built in modem ensuring that the most up to date codes can 

be internet downloaded or updated through the telephone line.
‘Future proof is a fantastic feature’ says Brent Malone, director of 

consumer product for New Zealand’s sole distributor, Direct Imports (NZ) Ltd.
“The built in modem within our six Device and Kameleon line up allows 

new device codes to be downloaded from the Internet at any time, quickly 
and conveniently in the customers’ home.”This provides security for the future, and is a feature only obtainable from 

the world’s market leader – Universal Remote Controls. 
A SPARE HAND FROM TRADE TECH NZ 
Trade Tech NZ Ltd is distributing Philips Consumer Electronics spare parts. This 

agreement means Trade Tech will manage supply and distribution of parts for 

both warranty and out of warranty repair and maintenance work. Trade Tech 

will also manage the reverse logistics of repairable articles returned overseas. 

Philips and Trade Tech will maintain a close working relationship to ensure 
that the technical support requirements associated with spare parts are 
maintained. As part of the transfer, Chris Vincent, Philips’ supervisor of spare 

parts operations will join Trade Tech, to ensure a smooth transition. Roger 
Rowley, Philips’ national service manager, says that once the decision was 
made to outsource the distribution of spare parts it was important to seek a 

partner that was able to maintain Philips excellent operational service levels. 

“The distribution of spare parts is very important in the overall function of 
product lifecycle and Trade Tech understands that timely delivery is key. 

“Trade Tech have already committed to installing an automated store 
and pick carousel distribution system to allow rapid and accurate picking of 
multiple lines across brands.” 

Fisher & Paykel and Noel Leeming come to an ‘arrangment’

In 2005 Bond & Bond  
donned a new blue suit of clothes while 
Noel Leeming got in on F&P’s EDA.
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Good economic performance?

New Zealand’s performance against a broad range of economic indicators 

and the challenges that lie ahead were the key questions addressed in a joint 

publication recently released by the Ministry of Economic Development and 

the Treasury. Economic Development Indicators 2005, a follow up to the 2003 

Growth and Innovation Framework Benchmark Indicators Report, shows New 

Zealand’s economy has performed well over the last few years but there are 

challenges that need to be considered in our policy work, according to Geoff 

Dangerfi eld, chief executive of the Ministry of Economic Development, and John 

Whitehead, secretary to the Treasury.

On the positive side are sound economic foundations including macro 

economic stability, well regarded institutions and a regulatory environment 

generally supportive of business. The report also shows a relatively high level of 

entrepreneurial behaviour, improving skills levels, high rates of labour utilisation 

and signs of a recent improvement in business investment.

The key challenge is New Zealand’s relatively low levels of labour 

productivity. Underlying this are low levels of private sector research and 

development; skills shortages at management and employee level; relatively 

low levels of business investment particularly in new technologies; and a 

declining share of world trade. The chief executives say these areas are 

priorities for action under the Growth and Innovation Framework.

They add that good performance and resilience to economic shocks provide 

a solid platform for improving the living standards of New Zealanders and their 

quality of life in general.

Mr Dangerfi eld says the report brings together indicators from a range of 

national and international sources to provide a comprehensive picture 

of the New Zealand economy. “It allows us to monitor New Zealand’s 

performance in both high-level outcomes and in the factors which contribute 

to those outcomes.”

Both Mr Dangerfi eld and Mr Whitehead said that MED and Treasury have a 

shared interest in the performance of the economy, as evidenced by the joint 

production of the report.

Mr Dangerfi eld stressed that MED’s fi ve strategic priorities for growth 

are aimed at strengthening the business environment and promoting 

innovation. Together, they address some key questions raised by the indicators, 

including those around improving our international connections, stimulating 

entrepreneurship and innovation in New Zealand fi rms, and improving the 

quality and reliability of key infrastructure services.

Mr Whitehead noted that economic growth is a key outcome for Treasury, 

which has been undertaking work aimed at identifying the key challenges for 

Government policy if sustained higher economic growth is to be achieved. 

At the same time, Treasury is providing advice to the government on how to 

extract the maximum value from public spending and have a well-performing 

state sector, both of which are important for sustainable economic growth.

Bond & Bond changes

Bond & Bond is in for some changes. New owner Gresham Equity, which 

bought the chain along with Noel Leeming and Big Byte from Eric Watson’s 

Pacifi c Retail for $138.5 million last year, is planning to update Bond & Bond’s 

look as well as shift stores from shopping strips to malls and main streets, 

according to recent reports. 

Noel Leeming Group chief executive Nick Lowe, who was appointed by 

Gresham and joined the group in September, was reported as saying that stores 

in Queen St, Auckland, and Moorhouse Avenue in Christchurch would debut 

the new look early next month. This will be welcome news for a chain that has 

developed something of a bipolar disorder image in recent times.

“We’ve looked at the strategy of both major brands, Noel Leeming and Bond 

& Bond, and for Noel Leeming we’re pretty much where we need to be. . . but 

we’re just in the process of redefi ning Bond & Bond.”

Mr Lowe said the chain’s identity would be made over with a lighter, brighter 

look after the company found signifi cant differences between shoppers 

attracted to Bond & Bond, and those buying at Noel Leeming.

“Bond & Bond customers tend to be a bit younger, more into technology,” 

he was reported as saying.

The group still sees room for a few new stores for both Noel Leeming and 

Bond & Bond, which have 45 and 34 stores respectively. Both will get new 

stores in Te Rapa, north of Hamilton, before the end of the year. There is also 

talk of signifi cant upgrades to some of Noel Leeming’s dowdier sites. 

Detergent-free cleaning is being developed by researchers in Australia. 

Oil and grease can be washed away with nothing but pure water, they 

say. Oily dirt does not normally dissolve in water. But Richard Pashley 

and colleagues at the Australian National University in Canberra have 

shown that water is much better at dispersing oily substances if any air 

dissolved in it is removed, in a process called degassing.

Water can be degassed cheaply and effi ciently by pumping it through 

a porous membrane, the researchers say, and then sprayed on to 

surfaces and fabrics. This could reduce our use of detergents, which 

create environmental problems when they are washed into the water 

system: detergents can fertilise algal growth so much that water life can 

be harmed. Mr Pashley and his team tested normal distilled water and 

degassed water by fi lling oily test tubes with water and shaking them 

for several seconds. 

 The tubes of degassed water became much more turbid, the team 

reports in the Journal of Physical Chemistry B1. This shows that the 

oil was dispersed throughout the water as tiny droplets, and suggests 

that degassed water could lift oily stains off clothing. Normal water 

contains tiny nitrogen and oxygen bubbles. These accumulate on the 

surface of water-repellent, or hydrophobic, materials that are in contact 

with the water. This layer of gas molecules causes larger bubbles to 

form between hydrophobic surfaces. And the surface tension of any 

bubble bridging two surfaces pulls the particles together. In effect, air 

bubbles act like a glue that prevents oily substances from breaking up. 

This makes it harder for an oil droplet to detach from a greasy stain and 

become dispersed in water. But if the tiny bubbles are removed, that 

happens more easily. 

Look out Persil, here comes the future!

IS IT PANIC FOR WASHING 

POWDER SUPPLIERS?

Persil might rub

out the stain but

will degassing rub

out Persil?

Wrecked it Ralph! – Ralph Roberts is certainly no stranger 
to Wares or indeed the wider appliance industry but his shop 
featured in the April 2005 issue for the wrong reason – it had been 
attacked by arsonists. The warehouse and service department were 
destroyed in the fire as was two thirds of the total stock. 

Other Takapuna retailers and fellow appliance dealers rallied 
around with support and Ralph was busy drawing up plans to 
restore the business. A year or so later he would close down, 
following a second arson. 

April 2005’s JVC Retailer of the Month was Mercury Bay 100% 
YES. Ian and Enid Hogg had purchased the Whitianga business just a 
year previously and a huge effort, including 17-hour days, had gone 
into converting a tired old store which was overpopulated with 
giftware, into a vibrant, successful appliance outlet. The Hoggs are still 
owner-operators, trading as 100% Whitianga Appliances.

Mega movers & shakers – There were no less than 11 movers & 
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BONISCH AT FUJIFILM

Peter Bonisch is the new market 

manager - electronic imaging for 

Fujifi lm NZ Ltd. Mr Bonisch joined 

Fujifi lm in January after having 

worked as a buyer for Regency 

Duty Free and latterly as a product 

manager for the Noel Leeming 

Group. He will be responsible for 

continuing to drive digital cameras 

for Fujifi lm in the NZ market and 

continue to work with the print team 

at Fujifi lm in developing print from 

digital, as the demand for digital 

print increases. 

Fujifi lm has enjoyed considerable 

growth in digital cameras over recent 

years and again in 2005, the demand 

should be high with several exciting 

new models being released.

NILFSK NEW RECRUIT

Carolyn Arthur is joining the 

company as Michelle Perry’s 

replacement, from Tuesday March 

29. Ms Arthur comes from the 

appliance area of Harvey Norman 

and has a six-year background 

with Alectra (part of the Smith City 

Group). She also worked as branch 

manager for Kitchen’ Things in retail, 

and had two years on the road as a 

representative. 

SALTON CEO

Salton Australia has announced the 

appointment of Paul Hill as chief 

executive offi cer for the company.

Mr Hill, who is based in Salton’s 

Melbourne offi ce, has recently 

returned to Australia from Hong 

Kong, where he was working for 

Chiaphua Industries, a multi-billion 

dollar privately owned company with 

joint ventures with companies such 

as Black & Decker, Colgate, Newell 

Rubbermaid, Bissell and CFM.  

Mr Hill’s position at Chiaphua 

was vice president of two of the 

large joint ventures, as well as being 

responsible for new joint ventures.

Salton’s former managing director, 

Milton Dickins, has taken up the 

position of chairman of the company.

ALAN DALTON JOINS 

ELECTROLUX

Electrolux Home Products has 

appointed Alan Dalton to the role of 

strategic business manager. 

Mr Dalton brings eleven years of 

industry experience to the role from 

former roles with Whirlpool and 

Award Appliances where he was 

area manager and national sales 

manager respectively. Along with the 

rest of the Electrolux Home Products 

team, Mr Dalton will benefi t from 

Electrolux’s recent investment in 

tablet PCs to replace the pocket PCs 

the team has been using to date.  

The team’s new tablets enable 

more comprehensive sales, marketing 

and training presentations in-store, 

provide stock-holding and order 

information and allows new orders to 

be processed either immediately via 

phone lines or with later up-loading.

Electrolux Home Products national 

sales manager, Malcolm Bain, 

believes that the hardware will 

empower the sales team and provide 

customers with detailed information 

without needing to call the Auckland 

call centre. “It’s just another way that 

we can make dealing with Electrolux 

easier” says Mr Bain.

HWI DRIVING 

STANDARDS 

Jon Gibson has been promoted 

to key account manager at HWI, 

reporting to Cliff Carr, national 

sales manager. Mr Gibson will be 

responsible for managing designated 

key appliance retailers. He has a 

strong background in key account 

management in the appliance sector.

Brett O’Neill, managing director 

adds that: “Mr Gibson’s appointment 

refl ects the company’s strategy 

for increased brand and account 

management focus, maximising 

growth opportunities for its Breville, 

Philips and Kambrook portable 

appliances in the market.

“Natalie Stevens has also been 

promoted to customer service team 

leader. HWI has a proud record of 

customer service excellence. I am 

confi dent Natalie will make a valuable 

contribution,” says Mr O’Neill.

Joanne Dryland, previously 

customer service team leader, is now 

responsible for product fulfi lment of 

the company’s broad range portfolio 

and supplier relationships.

OFFICE FOR BENQ

BenQ now has a local offi ce run by 

country manager Rick Jansen. Mr 

Jansen has come from a six-year 

career with IT distributor Tech Pacifi c 

and is joined by Michelle Parker as 

key account manager. BenQ will 

be marketing LCD monitors, LCD 

televisions, MP3 players, projectors, 

input devices and notebooks. BenQ 

is an internationally recognised 

brand with over 12,000 employees 

worldwide and is the second largest 

LCD monitor manufacturer in the 

world. Mr Jansen told Wares: “BenQ 

products defi nitely have a place in 

the New Zealand market. They are 

quality products with a funky look 

and feel at a value for money price 

point”.  For any enquires contact 

BenQ NZ on 09 9179787.

SALTON SALES

Salton NZ has welcomed Dale 

Cummerfi eld to the position of sales 

and training representative with the 

company. Ms Cummerfi eld brings a 

wealth of experience to the role, with 

a background in the retail industry 

and recently in territory management 

with distributor Sellagence Ltd, 

giving her in depth knowledge of 

industry requirements. 

Based in Auckland, she is looking 

forward to maintaining established 

relationships and also creating new 

business relationships.

NEW RECRUIT

Panasonic New Zealand has 

appointed Bryce McIntyre as an 

account manager in the South Island. 

He has spent the past 18 months 

with Powerstore, most recently as 

2IC for their Moorhouse Avenue 

store. Prior to that, he worked for 

Powerstore and Noel Leeming part-

time whilst completing his Bachelor 

of Science at the University of 

Canterbury. 

NEW AT BROTHER

Brother has appointed Michael 

Smith as national marketing 

manager. Brother’s brand and 

sales performance has experienced 

signifi cant growth in recent years 

and Michael’s appointment will see 

these gains converted into increased 

end-user awareness and channel 

development. Prior to this role 

Michael held marketing management 

positions in the IT and fi nancial 

services sector and more recently in a 

marketing consultancy role.  

April 2005’s magazine showed 
a host of movers & shakers. Caz 
Arthur for one (above today) had 
joined Nilfisk-Advance.
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